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Montana'’s seasonally-adjusted, non-agricultural payroll employ-
. ment increased by 700 (+0.2%) jobs over the month for a total of

420 432,200 jobs in July 2012. Total Government added the most jobs
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Ithough it may not be the first industry discussed when talking about Montana’s economic

growth, the arts is a vibrant industry in Montana that plays an integral role in the state’s econ-

omy. The arts contribute to Montana’s economy in a variety of ways, including the tangible

contributions of jobs and tax revenue, as well as more abstract impacts on economic growth

and quality of life. While certain areas within Montana have a relatively large concentration of artists, the

arts industry has a presence in and impact on every community in Montana. This article highlights some

of the contributions and strengths of the arts industry in Montana by comparing the growth rates of the

artistic workforce and the total labor force, examining previous estimates of the economic impact of the arts

on Montana’s economy, and comparing the relative size of Montana’s arts industry to that of other states.

Assessing the size of the arts industry by count-
ing the exact number of artists in Montana is not
a simple task. The first question to answer is: what
occupations are counted as artists? In a previous
article from the Montana Arts Council (MAC)
titled “The Economic Impact of Montana Artists”
(2005), artists are defined to include “crafts people,
visual artists, photographers, traditional artists, per-
formers in music, theatre and dance, and writers of
all forms of literature, from cowboy poetry to fic-
tion and screenplay writing.”* Based on occupation
titles, the following are also included in this defini-
tion of artist: architects, designers, media reporters
and writers, producers and directors, entertainers,

sports performers and announcers.

Using this definition along with data from the U.S.
Census, the Montana Arts Council estimated the
number of artists in Montana decennially from 1970
to 2000. Due to changes in how data was collected,
the 2010 U.S. Census does not allow the same esti-
mation method to be used. To estimate the number
of artists in Montana in 2010, data from the Cur-
rent Population Survey (CPS) was combined with
data from the Occupational Employment Survey
(OES) to estimate the percentage of employment
classified as artists within each industry based on
occupation titles. The percentages deemed “artistic”
were then multiplied by 2010 employment numbers
from the Quarterly Census of Employment and
Wages (QCEW). Figure 1 contains the estimates
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of the total number of artists in Montana compared to Montana’s civilian labor force from 1970 through 2010. In

2010, there were 8,780 artists working in Montana, which is comparable to the number of people that were employed

in the information industry (7,450), or the mining, quarrying, and oil and gas extraction industry (6,862).> Roughly

one out of every sixty individuals in Montana’s labor force is classified as a working artist.

Figure 1: Percentage Change in Labor Force and Artists in Montana (Indexed to 1970).
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Montana Arts Council, “Economic Impact of Montana Artists’; 2005.

As shown in Figure 1, the sizes of Montana’s civilian
labor force and the number of artists in Montana have
been steadily increasing since 1970. The trend of an in-
creasing percentage of the civilian labor force being clas-
sified as artists indicates that the growth in the number
of artists has outpaced the growth of the total labor force

in Montana in each of the last four decades.

The Montana Arts Council also commissioned a survey
of over three thousand artists in Montana identified by
the 2000 U.S. Census. This survey was designed to col-

lect all sorts of additional information from Montana’s

artists, including income and sales data, which enabled
researchers to estimate the contribution of artists to
Montana’s economic well-being. In order to estimate the
economic impact of all artists in Montana, the results
from the survey respondents were extrapolated to repre-
sent the total number of artists in Montana. The article

describes their findings as follows:

“The economic effects fall into three general cat-
egories. The direct effects are those which fall on
artists and art production-related businesses. The

indirect effects accrue to businesses that the artists



Figure 2: Estimated Economic Impacts of Artists by County

utilize. An example would be that as the artist has

higher sales, he/she now purchases accounting servic-

es to assist in the record keeping for the business. The
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Montana Arts Council, “Economic Impact of Montana Artists’; 2005, Quarterly
Census of Employment and Wages (QCEW)
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Figure 3: Location Quotients of Montana Artists

Art Dealers 23 5
Radio and TV Broadcasting 1.6 4
Theater Companies and Dinner Theaters 1.5 7
Independent Artists, Writers, and Performers 1.4 4
Architectural Services 1.4 5
Musical Groups and Artists 1.3 5
Performing Arts Companies 1.2 10
Museums 1.1 16
Musical Instrument and Supplies Stores 1.1 15
Publishing Industries 0.8 32
Fine Arts Schools 0.7 33
Photographic Services 0.7 46
Motion Picture and Video Inductries 0.6 23
Interior Design Services 0.6 32
Zoos and Botanical Gardens 0.5 26
Graphic Design Services 0.4 42
Historical Sites 0.3 26
Sound Recording Industries 0.2 40

National Endowment for the Arts, Research Note #105, 2011.

In 2011, the National Endowment for the Arts published a
research note titled “Artists and Arts Workers in the United
States.” This publication contains location quotients com-
paring all states to the US regarding the presence of artists
and sub-categories of artists. Regarding all artists, Montana
had a location quotient of 1, which indicates the proportion
of artists relative to the labor force is roughly the same in
Montana as it is in the US as a whole. Montana’s location
quotient ranks it as the 15th highest among states. A closer
look at some sub-categories of artists shows that Montana’s
artistic labor force is composed difterently than that of the
US. Figure 3 contains location quotients for sub-categories

of artists in Montana and the rank among all states.

The location quotient for Montana’s musical groups and
artists industry is 1.3, indicating that employment in this
sub-category is thirty percent higher than the US average,
which ranks it as the fifth highest among states. On the
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other hand, the location quotient for Montana’s sound
recording industries is 0.2, meaning it is eighty percent
below the US average and ranking only fortieth among
the states.

The high rank among states regarding Radio and TV
Broadcasting is most likely due to Montana’s low popu-
lation density. The location quotient of 0.3 in Historical
Sites is low, but the 26th place ranking indicates that the
data may be skewed by a few states with large populations
and very large numbers of historical sites. Montana’s over-
all location quotients and rankings for artists indicates
that the state has a relatively large artist population and
an especially large population of some “traditional” artist
occupations such as: writers, performers, musical groups,

and independent artists.

The arts are an important industry in Montana that con-
tinues to grow. The industry has a measurable effect on
Montana’s economy by creating jobs, generating tax rev-
enue, stimulating business activity, and attracting tour-
ism dollars. The contribution of artists towards economic
growth also goes beyond the traditional measures of dol-
lars and jobs. One theory of economic growth, referred
to as the amenity-driven growth model, is based on the
theory that the presence of amenities can drive population
and economic growth. The presence of amenities such as
parks, access to open lands, quality schools, or a vibrant
arts community all increase the quality of life in an area.
A high quality of life attracts people to an area, which in
turn, drives economic growth. While directly measuring
the size of the qualitative contribution of the arts in Mon-
tana is difficult, the economic impact is certainly positive.
'The economic impact of the arts is sometimes overlooked,
but the arts are an economic engine in Montana with a

vital role in the state’s economy.

1 Montana Arts Council, “Economic Impact of Montana Artists’; 2005.

2 Current Population Survey (CPS), Occupational Employment Statistics (OES),
Quarterly Census of Employment and Wages (QCEW)
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